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if[ Strong Volume Growth

~ +Volume increased by 17 % y-0-y to 173835 MT vs. 148544 MT LY
o I\"I  Revenue increased by 11 % y-0-y to Rs.2636 Cr vs. Rs. 2369 Cr LY

-

Profitability Improvement

- ¢ EBITDA increased by 20 % y-0-y to Rs. 388 Cr vs. Rs. 322 Cr LY
e PBTincreased by 22 % y-0-y to Rs. 320 Cr vs. Rs. 262 Cr LY

Strong Liquidity

g e Company Continues to be Debt Free
e Having Cash Surplus of Rs. 1245 Crores as at 30t June’2024
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SUMMARISED INCOME STATEMENT
Rs. in Crores People ™ who know plastics best

Revenue from operations 2636.35 2368.54 11.31% 10134.2
Raw Material Consumed 1795.76 1656.00 8.44% 6858.39
Employee benefit expenses 120.96 102.98 17.46% 440.90
Other Expenses 332.00 287.83 15.35% 1286.37
EBITDA 387.63 321.73 20.48% 1548.54
EBITDA (%) 14.70% 13.50% 15.28%
Depreciation 86.03 72.05 19.40% 298.38
EBIT 301.6 249.68 20.79% 1250.16
Other Income 21.44 14.20 50.99% 117.78
Finance Cost 3.33 1.69 97.04% 16.11
PBT 319.71 262.19 21.94% 1351.83
Tax Expenses 83.57 67.83 23.21% 335.66
PAT 236.14 194.36 21.50% 1016.17
EPS (in INR) 18.59 15.30 80.004
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The Supreme Industries Ltd.:

» Engaged in processing of polymers and resins into finished plastic products

= 30.78 per cent stake in Supreme Petrochem Ltd.

= Supreme Industries Overseas (FZE) - A wholly owned subsidiary, in the United
Arab Emirates.

Supreme Petrochem Ltd.:

= Manufactures Polystyrene, Expanded Polystyrene (normal and food grade),

Extruded Polystyrene Foam, Speciality Polymers Compounds & Masterbatches,
Styrene Methyl Methacralate(SMMA).
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“TO GROW BUSINESS WITH
DIGNITY & RESPECT”

“TO ADD REAL VALUE TO SOCIETY”
e To conduct business with ethical

practices and WALK OUR TALK

e To offer consistent products Supreme
Services with uncompromising
quality supported by continuous
improvements and Innovations,
thereby exceeding Customer  Customer

Expectations Centricity

* To ensure the culture of utmost /
respect and empowerment to R
individuals and be catalyst in

enhancing their competencies

Virtues
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A

Founded in Poweredbya

robust
1942’ infrastructure
Plastics and 80+ years gnd expertise,
related in the uprcleme IS
products - India's largest
8 Business plastics plastic
- industr manufacturing
64?\%) O+ verticals y and processing
Prod company.
roducts
sold / ‘ ’

*Based on statistics as of 1st April 2024



THE SUPREME INDUSTRIES LTD. AT A GLANCE §upreme®
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* Manufacturing facilities spread across the country.

* Diversified product portfolio with established Brand Equity
e Significant Market Share in each of the verticals
» Strong Cash Flows to fund expansion plans
* Pan India Distribution Network and Reach
e Consistent increase in revenues from speciality and value added products
 Cost efficient raw material procurement capability
e User of diverse plastics materials
e Invulnerable from import substitutes.
e Optimisation of value - Buy Back of shares
- Higher ROCE
- Liberal dividend payout 9
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Board of Directors Management Team

B L Taparia, Chairman * A K Tripathi, Exe. Vice President (Plastic Piping System)
M P Taparia, Managing Director * VL Malu, Exe. Vice President (Industrial Components)

ST 2 E ti Di t « P C Somani, Chief Financial Officer
aparia, cxecutive birector * Saurov Ghosh - Chief Human Resources Officer
V K Taparia, Executive Director

S K Patnaik , COO (Protective Packaging Products)
R Kannan * Pradeep Kamat, Vice President ( Composite Cylinders)
Rai M Pandi * Sanjeev Jain, Vice President (Furniture)
ajeev andia e Siddharth Roongta, Vice President (Cross Laminated Films )
Sarthak Behuria * R JSaboo, Vice President (Corporate Affairs) & Company Secretary
Ms. Ameeta Parpia . Pgrag Prabhu, Vice I.Dresiden’.c (Finance). |
Pulak P * Vivek Taparia, Exe. Vice President (Flexible Pkg. Film)
ula rasad * Sanjay Mishra, Associate Vice President (MHD)
Vipul Shah

10
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BUSINESS yERTICALS

! I I }
Plastic Piping Consumer Packaging Industrial
Division Products Products Products
= Specialty Films ® |ndustrial
= Protective Component
Packaging Products = Material Handling
= Cross Laminated D'V'S'On.
Film Products Composite LPG

Cylinders

11




PRODUCT PORTFOLIO GLIMPSE eme’

People ™ who know plastics best
Plastic Piping System
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PRODUCT PORTFOLIO GLIMPSE eme’
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Protective Packaging Products Moulded Furniture Material Handling Products

«

" PROTEC

Dustbins
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PRODUCT PORTFOLIO GLIMPSE eme
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Multi-layer Cross Laminated Films Performance Packaging Films

R e S
Agriculture /
Horticulture

Packaging for
Transport

. Export Marketing . CivgoE:sgti:‘ec%rci’r:‘g& .




SUPREME PRESENCE IN INDIA § sine 1042
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Jalgaon
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VIRTUAL TOUR OF PLANTS eme’
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Derabassi - Khopoli
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Durgapur i s Ghiloth

Talegaon
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N/

** Participation at Exhibitions

Supreme
Fu

NITURE

Plex Connect 2024




BRAND PROMOTION & AWARENESS eme’
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Ace Reflect 2024 - Chennai




BRAND PROMOTION & AWARENESS Supreme’
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BRAND PROMOTION & AWARENESS eme’
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%« Dealers/Plumber/Retailer's Meet and Workshops eople o fnow plastcs bes

i - _.am L - I V- ! — "i_“?,‘ﬂ -
Supreme Engineers' Meet in Kukshi, Supreme’s Engineers meet in Khargaon,
Madhya Pradesh Madhya Pradesh.

Supreme Parivar Retailers meet at Kalburgi,
Karnataka




BRAND PROMOTION & AWARENESS
*» Hoardings & Retail Shop Branding

i
Unipole at siwan_Biha

S K ENTERPRISES - VSS NAGAR

Wi irveg

Total PFiping Selutian
P

S.K Enterprises

Samsung Raajs A22

Hoarding at Guwahati

SAMPURNA SANI PLAZA - Bharatpur

™S ‘ " ".,-” '“’%‘ %

Pole Kiosk at Purulia, West Bengal Shop Branding_bhubaneswar-odisha

People

Shop Branding-north East
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BRAND PROMOTION & AWARENESS Supreme’
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*+ Digital Promotional Activities

., IR | ofiee et o e e &1

Supreme Pipes- ICC World Cup campaign on TV & OTT

Pipe advertisement on national news channels during Ram Mandir Inauguration

25



BRAND PROMOTION & AWARENESS Supreme’

. . = —_ . People ™ who know plastics best
*»» Various Digital Initiatives

 Robust website www.supreme.co.in which imparts in-depth knowledge about
all Supreme business verticals.

* Launch of Shopify website www.supremefurniture.co.in for selling Furniture
products on line

 Presence on various Social media channels which helps in constant consumer
connect ( Corporate as well as Pipe, Furniture, MHD and PPD has dedicated

social media presence)

e Various digital promotional activities are taken up like Google Search Engine
Marketing, Digital TVC promotion, Android & 10S app for Pipe and Furniture etc

26
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Company has received Export Awards in various product categories through Plexcounsil (Plastic export
promotion council under ministry of Commerce) for the years 2021-2022 and 2022-2023
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AWARDS & ACCOLA
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DES

Shri M.P. Taparia Ji, was honoured with the Lifetime Achievement Award by the Plex Council at
the recent Plexconcil Export Excellence Award Function. This prestigious award was presented by
the Honourable Governor of Maharashtra, Shri Ramesh Bais Ji, acknowledging Shri Taparia Ji's
remarkable contributions and unwavering dedication to the industry.




SUSTAINABILITY eme’

We are committed to sustainable use of plastic and constantly innovating to develop solutions. As a
company, we take several measures to ensure that we walk the sustainability path. Few of our efforts
are as follows

Lower Carbon Renewable

Emission Power Usage

ISO 50001
Certification

Waste Cll Certified
Green Products

Management

Solar Plants




A RESPONSIBLE CORPORATE CITIZEN Supreme:
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SUPREME FOUNDATION

established as a social leg of Supreme, is devoted to social and environmental
upliftment.

» The Foundation has been built by Supreme on the sole motto of Sarvena Sukhinah
Bhavantu - happiness and peace for all. The Supreme Foundation has undertaken
a lot of notable initiatives to actively pursue its social responsibility of creating a
better future in an effort to give back to society and the environment from which
we benefit so greatly.

» The Foundation has undertaken major initiatives such as:
v" Upgradation of education at foundation level
and providing quality education
Healthcare
Villages upliftment
Rural development
Environmental Conservation like Tree plantation, Recycling of plastic, Awareness events etc.
Other welfare activities to support the underprivileged/marginalized people etc. *

DN N N NN



A RESPONSIBLE CORPORATE CITIZEN §upreme
Education r

Considering education as the highest form of charity,
Supreme Foundation places education at the core of
all of its initiatives. Here are some of Supreme’s
educational initiatives:

v’ Project of educational up-gradation of Govt.
Sanskrit Schools in Nagaur, Churu, Ajmer, Bikaner,
Hanumangarh, Sri Ganganagar, Jhunjhunu, Tonk &
Bhilwara at Rajasthan State

v Promoting holistic education through sports and
cultural activities

v' Making education accessible to underprivileged
children and recognising merit-achieving students.

v To Spread sprit of universal brotherhood and to
make students understand to remain connected
with our core principle & ideology.




A RESPONSIBLE CORPORATE CITIZEN eme®
Education

v’ Providing physical resources like
classroom construction, toilet blocks
for students, classroom furniture,
distribution of educational material,
sweaters, etc.

v Enabling digital-first education with
provisions like computer labs in
schools, mobile computer labs, and e-
learning facilities in rural areas of
Rajasthan.

v Employment of teachers in primary
schools and lecturers at remote
educational institutes in Rajasthan in
collaboration with the state
government.




A RESPONSIBLE CORPORATE CITIZEN eme’
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Nurturing the Nature - For a better future !!

“*Supreme actively participates in environment conservation activities such as tree plantation,
across all company plants and facilities, thereby creating a green and sustainable environment
and promoting greener and healthier ecosystem for the benefit of community at large.

“*Apart frlom new plantations, old plantations are also monitored continuously for their growth and
survival.

**Supreme has also partnered with various NGO's for plantation programs in various regions.

#3e0t osic Fuluier

Vanage your
(wn Waste




A RESPONSIBLE CORPORATE CITIZEN Supreme’
Swachh Bharat Abhiyan !!

There are many prominent School’s/Public places without proper public

convenience facilities. Supreme Foundation has taken the initiative to build and
maintain such facilities for public convenience.

r

: : ; i Public Sanitation Facility at Jalgaon
Toilets at Various School’s of Rajasthan (Maharashtra) 34




DISCLAIMER

* This presentation and the accompanying slides (the “Presentation’), which have
been prepared by Supreme Industries Limited (the “Company”), have been
prepared solely for information purposes and do not constitute any offer
recommendation or invitation to éourchase or subscribe for any securities, and
shall not form the basis or be relied on in connection with any contract or binding
commitment whatsoever. No offering of securities of the Company will be made
except by means of a statutory offering document containing detailed information
about the Company.

* This Presentation has been prepared by the Company based on information and
data which the Company considers  reliable, but’ the Company makes ng
representation or warranty, express or implied, whatsoever, and no reliance shall
be placed on, the truth, accuracy, completeness, fairness and reasonableness of
the contents of this Presentation. This Presentation may not be all inclusive and
may. _not contain all of the information that yQu,ma}/ consider _material, Any
liability in respect of the contents of, or any omission from, this Presentation is
expressly excluded.

* Certain matters discussed in this Presentation may contain statements regarding
the Company’s market opportunity and business 1Jorospects that are individually
and collectively forward-looking statements. Such forward-looking statements are
not guarantees of future performance and are s,ubiect to known and unknown
risks, uncertainties and assumptions that are difficult to predict. These risks and

uncertainties include, but are not limited to, the performance of the Indian

economy and of the economies of various international markets, the performance
of the industry in India and world-wide, competition, the company’s ability to
successfully implement its strategy, the Company’s future levels of growth and
expansion, technological implementation changes and advancements, changes in
revenue, income of cash flows, the CompaRny’s_market preferences and its
exposure to market risks, as well as other risks. The Company’s actual results
levels of activity, performance or achievements couid differ materially” and
adversely from results expressed in or implied bP/ this Presentation. The Company
assumes no obligation to update any forward- OOkIh(? information contained in
this Presentation. Any forward looking statements and projections made by third

Eartles included in this_Presentation are not adoEted by the Company and the

ompany is not responsible for such third party statements and projections.

* The distribution of this document in certain jurisdictions may be restricted by law
and persons into whose possession this "presentation comes should inform
themselves about and observe any such restrictions.

Supreme

People ™ who know plastics best

THANK YOU

Contact Details
Mr. R J Saboo
VP (Corporate Affairs) & Company
Secretary
Tel: +91-22-62570029
Email: rj_saboo@supreme.co.in

Mr. P C Somani
Chief Financial Officer
Tel : +91-22-40430060
Email: pc_somani@supreme.co.in

www.supreme.co.in 35
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